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Challenging the Stereotypes
Resthaven Chief Executive Officer, Richard Hearn, is passionate about making sure that older people are recognised for their inherent worth to society.


‘Older people have shaped this nation’, Richard explains. ‘They deserve to be treated with dignity and respect.’

‘Our work in aged care is very important. It has a key impact on the daily quality of life for many people. Without this support, their lives and those of their carers and family would be significantly affected.’ 

‘So often, the images we see portray negative, stereotypical images of older people. This makes it  easy to overlook the intrinsic significance of the relationships that older people have with friends and loved ones, as parents, grandparents, great aunts and uncles. Older people make an important, ongoing contribution to each other, their family and their communities, even when they are most frail.’

On May 16, at the key note plenary session on the final day of the National Aged and Community Care Conference at the Sydney Convention and Exhibition Centre, Richard will ask community care service providers to challenge the prevailing stereotypes and to actively promote positive images of older people.

‘Resthaven is committed to promoting positive images of older people and of working with them.’ 

Using positive examples, including a cameo appearance from Gardening Guru, Peter Cundall, in an ABC 1 television promotion1, Richard will highlight the fact that many older people have an interesting story to tell –  through highlighting their wisdom, their kindness, their talent for community development and citizenship and their vital role in society, often as the ‘glue’ that binds families together. 

‘I will ask everyone at the conference to think about what they can do to challenge the stereotypes - in the way they communicate with their clients, through the power of personal interactions and word of mouth sharing to influence perceptions, and to actively aim to engage with the media.’
‘There are 2.7 million Australians aged 65 years or older, of whom 322,000 are aged 85 or more2. Those over 85 are in the fastest growing population group, and more and more are choosing to live in their own homes for as long as possible, with or without assistance.’

With the prediction that by 2055 there is likely to be 78,000 people aged 100 or more in Australia, a massive increase on the current 2,5003, Richard showcases several centenarians involved in their community and highlights their intrinsic worth as individuals.

‘Our recent research3 indicates that 63% of the population have a personal experience of a service provided to an older person. This means that a significant proportion of the general population is affected in some way by the important work of aged care service providers. Most of the time, their experience has been a positive one. This is the message that we need to hear more often.’ 

‘So, I will ask all those attending the conference to actively challenge negative stereotypes by promoting the valuable work we do in a positive way, with enthusiasm and passion.’
For more information contact: Julie Johinke on 0401 824 760. 
Conference enquiries: Megan Stoyles 0408 147 829
1 Used with permission.


2 Australia’s welfare 2007, Ch 3., Australian Institute of Health and Welfare 

3 Aged Care in Australia – May 2006, Part1, Department of Health and Ageing 
4 McGregor Tan Omnibus Survey April 2008 N = 400
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